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Digital Marketing Workshop with ANTS marketing

Amity Skills Institute & Amity School of Communication

Date: 04-09-17
Venue: A Block, AUH

ASI & ACC partnered with ANTS marketing for a workshop on the ‘a la mode’ marketing i.e.
Digital Marketing

Amity Skills Institute along with Amity School of Communication conducted a digital
marketing workshop with ANTS DIGITAL on q™ September 2017 which saw a participation of
41 students who were all awarded a certificate at the end of the workshop.

The workshop was a great platform where creative minds got together to crack open and
analyze the various formulae for a successful digital marketing campaign.

The participants were taught precious lessons about digital marketing which they all really
benefited from.



